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= Preface

‘Malaysia Tourism Statistics in Brief 2024 serves as a \}aluable

resource, offering insightful and up-to-date data for tourism
stakeholders and the ‘general public. This publication presents
essential facts and figures that highlight the performance of}

Malaysia’s tourism:sector, providing a ‘comprehensive overview s =

of visitor arrivals, market trends, and ecenomic contributions.
The data is meticulously sourced from.various reliable channels
and compiled in accordance.with the requirements of the
Ministry of Tourism) Arts & Culture, Malaysia. =

In. 2024, Malaysia welcomed 37,961,485 foreign i visitors,
reflecting a" 31.1% -increase compared to 2023. The total
expenditure by foreign visitors surged to RM106.8 billion,
marking a 43.7% growth from RM74.3 billion in the previous
year.

The top source markets for foreign visitors are led by
Singapore, followed by Indonesia, China, Thailand, Brunei, and
India. Notably, arrivals from China and India recorded
significant growth, largely driven by the implementation of visa
exemption facilities for both countries. The following table
provides a breakdown of the top six source markets for foreign
visitors in 2024:

Market Growth
2024
(January - December) 2024/2023

Singapore 18,855,680

Indonesia 4,145,127
China 3,725,894
Thailand 2,268,182
Brunei 1,732,119

India 1,365,387
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Tourism Malaysia

Visitor Arrivals to Malaysia 2024/2023

Visitor Arrivals

2024 37,961,485

2023 28,964,308

Monthly Arrivals 2024
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Mode of Transport 2024 Points of Entry 2024
Land _
66.1% X ez &
TAMBAK STULANG WOODLANDS TRAIN
Sea KUA JOHOR LAUT CHECKPOINT
3.5% 4,548,399 14,074,617 584,600
Rail KLIA2 GELANG PATAH PULAUPINANG
37.961.485 1.5% 4,129,197 6,567,387 146,413
’ ’
visitors e SUNGAI TUJUH PG
[ 1,151,386 | 839,992 143,638
LTAKOTA BUKIT KAYU TERMINAL FERI
KINABALU HITAM PUTER| HARBOUR
Air 578,360 718,149
0,
28.9% LTASENAI PADANG BESAR F’(I)fd'P(dAl‘szAALRAM
606,384 88,888

MALAYSIA TOURISM STATISTICS IN BRIEF

Source: Strategic Planning Division, Tourism Malaysia
with the cooperation of Immigration Department Malaysia
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Monthly Visitor Arrivals to Malaysia 2024/2023

% GROWTH

2024 2023 2024/2023
JANUARY 2,431,941 2,084,411 16.7
FEBRUARY 2,697,941 1,904,725 41.6
MARCH 3,136,479 2,230,860 40.6
APRIL 2,799,026 2,169,139 29.0
MAY 3,004,321 2,255,314 33.2
JUNE 3,409,290 2,285,786 49.2
JULY 3,524,200 2,670,970 31.9
AUGUST 3,662,108 2,578,031 42.1
SEPTEMBER 3,112,151 2,611,063 19.2
OCTOBER 3,371,216 2,575,393 30.9
NOVEMBER 3,007,506 2,540,035 18.4
DECEMBER 3,805,306 3,058,581 24.4

37,961,485 28,964,308

Source: Strategic Planning Division, Tourism Malaysia
with the cooperation of Immigration Department Malaysia
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Visitor Arrivals to Malaysia by
Mode of Transport 2024/2023

MODE OF % % SHARE
TRANSPORT 2023 GROWTH
2024/2023 2024 2023
AIR 10,983,585 7,830,165 40.3 28.9 27.0
LAND 25,080,202 19,360,526 29.5 66.1 66.8
SEA 1,313,098 1,162,100 13.0 3.5 4.0
RAIL 584,600 611,517 -4.4 1.5 2.1

37,961,485 28,964,308

Source: Strategic Planning Division, Tourism Malaysia

with the cooperation of Immigration Department Malaysia
. 10 MALAYSIA TOURISM STATISTICS IN BRIEF
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Top 20 Visitor Arrivals to Malaysia by
Country of Nationality 2024/2023

COUNTRY OF NATIONALITY

2024

/AN

% GROWTH
2024/2023
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20

SINGAPORE

INDONESIA

CHINA

THAILAND

BRUNEI

INDIA

PHILIPPINES

SOUTH KOREA

AUSTRALIA

CHINESE TAIPEI

UNITED KINGDOM

JAPAN

VIETNAM

UNITED STATES

FRANCE

GERMANY

BANGLADESH

MYANMAR

RUSSIA

PAKISTAN

18,855,680
4,145,127
3,725,894
2,268,182
1,732,119
1,365,387

571,533
553,165
447,785
423,117
390,035
367,182
366,525
304,880
183,872
170,712
154,596
147,133
130,998

106,388

14,828,553

3,479,392

1,613,312

2,300,158

1,116,211

773,221

461,787

465,617

400,909

311,437

306,926

277,559

374,181

257,533

132,311

137.977

153,093

102,587

129,514

111,245

27.2

191

130.9

-1.4

55.2

76.6

23.8

18.8

1.7

35.9

271

32.3

-2.0

18.4

39.0

23.7

-b.4

Source: Strategic Planning Division, Tourism Malaysia
with the cooperation of Immigration Department Malaysia
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Components of Visitor Expenditure 2024/2023

Receipt (RM Mil.)

2024 13T% o2
106,783.11 Srowth 74,291.56

Expenditure Components Share 2024

37.4%
Shopping

18.1%

Accommodation

16.1%

Food & Beverages

8.1%

International Airfares

5.7%

Local Transportation

4.7%
Medical

. 12 MALAYSIA TOURISM STATISTICS IN BRIEF

3.8%

Organised Tour

2.6%

Domestic Airfares

2.2%

Entertainment

1.0%
Fuel

0.1%

Sports

0.3%

Others

Source: Strategic Planning Division, Tourism Malaysia
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Components of Visitor Expenditure 2024/2023

VALUE (RM MIL.) % SHARES g E
zQ
53
)
o3
m
SHOPPING 39,895.38 | 28,848.93 38.3 37.4 38.8 1.4
ACCOMMODATION | 19,322.20 13,406.00 44 18.1 18.0 0.1
FooD & 17,188.92 1,272 2 16.1 15.2 0
BEVERAGES 7188.9 272.73 52:5 : 5 9
INTERNATIONAL
AIRFARES 8,689.88 377935  129.9 8.1 5.1 3.0
LOCAL
TRANSPORTATION | &:079-64 4,984.88 22.0 5.7 6.7 -1.0
MEDICAL 5,055.84 3,542.73 42.7 4.7 4.8 -0
ORGANISED TOUR |  4,089.35 3,137.57 30.3 3.8 4.2 -0.4
DOMESTIC 2,555.8 1,92 2 2.4 2.6 @2
AIRFARES ,555.85 ,925.33 32.7 5 5 5
ENTERTAINMENT |  2,316.73 2,761.41 -16.1 2.2 3.7 -1.5
FUEL 1,113.50 273.70 306.8 1.0 0.4 0.6
SPORTS 154.89 105.84 46.3 0.1 0.1 0.0
OTHERS 320.92 253.08 26.8 0.3 0.3 0.0

Source: Strategic Planning Division, Tourism Malaysia

MALAYSIA TOURISM STATISTICS IN BRIEF 13 ’



Top 20 Visitor Receipts by
Country of Nationality 2024/2023

VISITOR RECEIPTS (RM MILLION)

COUNTRY OF NATIONALITY
2024 2023
1 SINGAPORE 27,941.65 21,575.31
2 CHINA 20,866.57 8,881.23
3 INDONESIA 15,323.27 11,875.06
4 INDIA 6,112.06 3,408.61
5 THAILAND 3,993.81 3,238.50
6 BRUNEI 3,235.10 2,099.56
7 SOUTH KOREA 2,901.45 2,302.97
8 AUSTRALIA 2,488.20 2,114.36
9 UNITED KINGDOM 2,450.48 1,880.29
10 CHINESE TAIPEI 2,334.84 1,624.42
" JAPAN 1,934.97 1,382.73
12 PHILIPPINES 1,804.38 1,370.96
13 UNITED STATES 1,656.75 1,308.79
14 | VIETNAM 1,306.55 1,299.92
15 FRANCE 924.86 623.52
16 GERMANY 887.54 703.01
17 RUSSIA 628.69 594.55
18 PAKISTAN 547.04 543.13
19 CANADA 525.27 409.72
20 NETHERLANDS 494.52 390.44

Source: Strategic Planning Division, Tourism Malaysia
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Paid Accommodation Highlights 2024/2023

Hotel and Room Inventory 2024

2023 2023

A Hotel 1.4% | Rooms 3.0%

Average Occupancy Rate (AOR) 2024

Malaysia
54.9%
Perlis Kedah 52.9%
41.0% 46.6%
42.2% 43.4% Kelantan Sabah
Pula Pi 'E ) 43.2% 51.6%
ulau Pinan 41.2% ’
- Labuan 49.0%
» Terengganu 37-0:/“
46.3% 33.3%

56.8%
52.9%

Perak
46.9% 44.8%
47.3% Sarawak
Selangor Pahang 47.7%
75.6%
49.9% 74.1%

)
Negeri Sembilan ™~ Johor

S Melaka 52.3%
0T Legend
Kuala Lumpur

41.0% 45.4%
Putrajaya 2024
62.6% 56.5% 2023

44.7%
59.1% 55.0%

Source: Strategic Planning Division, Tourism Malaysia
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Paid Accommodation Highlights 2024/2023

Top 5 Average Occupancy Rate (AOR] by locality for 2024/2023

L (
£ Genting Highlands ] £ Batu Feringghi ] £ Petaling Jaya] @\JohorBahru ] @\ Georgetown ]
95.7% 4 92.2% 67.9% 4 60.3% 61.2% J 59.5% 58.1% . 56.0% 56.2% 4 53.3%
2024 2023

Top 5 state with highest Average Room Rate (ARR] for 2024/2023

Q Putrajaya Kuala Lumpur ] @ Terengganu ] Pulau Pinang ] Sabah
| RM236.30 4

—

[ RM329.30
[ _RM323.10 J CEED
[ 2024 [ 2023 J
Hotel Guests for 2024
Top 5 states that record the 2024- 102,643,616
highest number of hotel guests 2023 - 93.258.798
2024/2023
A 10.1%
Kuala Lumpur .
[ 21,910,522
18,414,469
@ Pahang 2024 - 68,049,411
14,482,514 2023 it
13,434,973 A 5.8%
o Jor e
10,397,810
9,587,613 2024 - 34,594,205
Selangor 2023 - 28,959,001
9,481,386 A 19.5%
Pulau Pinang
8,237,072
7,272,223

Percentage share of domestic
and international hotel guests

B Domestic = International

Source: Strategic Planning Division, Tourism Malaysia
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Hotel and Room Supply by State 2024/2023

JOHOR 552 36,043 548 35,208
KEDAH & LANGKAWI 328 18,600 330 19,029
KELANTAN 170 6,362 169 6,269
KUALA LUMPUR 464 63,973 448 60,872
LABUAN 50 2,296 49 2,272
MELAKA 354 20,159 355 19,961
NEGERI SEMBILAN 166 10,856 161 10,643
PAHANG 501 34,323 503 33,387
PERAK 481 19,299 487 19,763
PERLIS 44 1,489 44 1,444
PULAU PINANG 376 26,692 364 25,543
PUTRAJAYA 13 2,580 12 2,508
SABAH 540 27,208 532 26,706
SARAWAK 522 27,913 503 26,592
SELANGOR 460 34,883 YANA 32,656
TERENGGANU 256 11,190 255 10,927

GRAND TOTAL 5,277 343,866 5,204 333,780

Source: Strategic Planning Division, Tourism Malaysia,
MOTAC, MAH, MyBHA
MALAYSIA TOURISM STATISTICS INBRIEF 17 ’



Average Occupancy Rates (AOR) of Hotels
by State 2024/2023

STATE 2024 (%) 2023 (%) DIFFERENCE
KUALA LUMPUR 62.6 591 3.5
PUTRAJAYA 56.5 55.0 1.5
SELANGOR 51.6 49.9 1.7
PULAU PINANG 56.8 52.9 3.9
PERAK 46.9 47.3 -0.4
KEDAH 46.6 43.4 3.2
PERLIS 41.0 42.2 -1.2
NEGERI SEMBILAN 42.2 41.0 1.2
MELAKA 45.4 44.7 0.7
JOHOR 52.3 50.7 1.6
PAHANG 75.6 741 1.5
TERENGGANU 46.3 44.8 1.5
KELANTAN 43.2 41.2 2.0
SABAH 51.6 49.0 2.6
LABUAN 37.0 333 3.7
SARAWAK 47.7 46.0 1.7
MALAYSIA 54.9 52.9 2.0

Source: Strategic Planning Division, Tourism Malaysia
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Hotel Guests by State 2024/2023

COUNTRY/
REGION

KUALA LUMPUR

PUTRAJAYA

SELANGOR

PULAU PINANG

PERAK

KEDAH

PERLIS

NEGERI
SEMBILAN

MELAKA

JOHOR

PAHANG

TERENGGANU

KELANTAN

PENINSULAR
MALAYSIA

SABAH

LABUAN

SARAWAK

DOMESTIC

9,781,082

555,827

6,131,477

5,236,584

4,186,503

3,237,364

313,443

2,071,056

3,392,342

7,394,268

11,550,656

2,412,518

1,389,452

57,652,572

4,257,096

399,785

5,739,958

68,049,411

9,712,689

508,102

5,985,054

4,795,567

4,274,117

2,761,947

317,353

2,097,075

3,363,245

6,055,964

10,222,376

2,378,908

1,343,953

53,816,349

4,489,761

591,083

5,402,584

64,299,777

%

GROWTH

2024/
2023

0.7

9.4

2.4

9.2

-2.0

17.2

0.9

221

13.0

3.4

-32.4

6.2

FOREIGNER

12,129,440

221,593

3,349,909

3,000,488

970,61

1,985,063

8,567

459,715

1,516,524

3,003,542

2,931,858

281,579

102,252

29,961,141

3,135,973

51,978

1,445,113

34,594,205

8,701,780

151,626

2,787,168

2,476,959

867,665

1,561,751

6,730

340,372

1,538,630

3,531,649

3,212,597

206,327

59.273

25,442,529

2,221,221

77.075

1,218,196

28,959,021

%

GROWTH

2024/
2023

39.4

46.1

20.2

211

1.9

274

351

-15.0

-8.7

36.5

72.5

41.2

-32.6

18.6

21,910,522

777,420

9,481,386

8,237,072

515714

5,222,427

322,010

2,530,771

4,908,866

10,397,810

14,482,514

2,694,097

1,491,704

87,613,713

7,393,069

451,763

7,185,071

102,643,616

18,414,469

659,728

8,772,223

7,272,526

5,141,782

4,323,697

324,083

2,437,448

4,901,875

9,587,613

13,434,973

2,585,235

1,403,226

79,258,878

6,710,982

668,158

6,620,780

93,258,798

%
GROWTH

2024/
2023

19.0

17.8

0.3

20.8

-0.6

3.8

8.5

7.8

4.2

6.3

-32.4

8.5

Source: Strategic Planning Division, Tourism Malaysia
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Weekly Air Connectivity to Malaysia 2024/2023
(Direct Flight)

. 20 MALAYSIA TOURISM STATISTICS IN BRIEF
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Source: Malaysia Airports Holdings Berhad (MAHB)

g 2024 : 645,494
2023 : 582,069

Growth
10.9%

-

Middle East
4 2024 : 136
2023 :141
| A
\s 2024 : 43,216
2023:46,095
| B0

Europe
4 2024 : 34
2023:33
tGrogvth
\s 2024 : 10,400
2023:10,145
LEEA

Africa
A 2024 : 11
2023:6
1555
024 : 3,166
023 :1,760
15555
Southwest Pacific
4 2024 : 136
2023 :149
| B
\& 2024 : 36,172
2023:39,899
3555

* Weekly Flight (@ Weekly Seat
Frequency Capacity

w
o
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Summary of Total International Flights
and Seat Capacity 2024/2023

TO MALAYSIA

MALAYSIA GROWTH
DESTINATION REGION 2oz A FREQI‘?ENCY/ o
FREQUENCY FREQUENCY.
WEEK ! seaTs/WEEK WEEK ! SEATS/WEEK WEEK WWEER
SOUTH EAST ASIA 1,760 316,473 1,697 303,871 37 44
NORTH EAST ASIA 774 168,004 537 120,665 441 39.2
SOUTH ASIA 347 65,327 312 58,693 1.2 1.3
CENTRAL ASIA n 2,736 4 941 175.0 190.8
MIDDLE EAST 136 43216 1% 46,095 35 62
EUROPE 34 10,400 33 10,145 3.0 2.5
AFRICA " 3166 6 1,760 833 79.9
NORTH AMERICA - - . . : )
SOUTHWEST PACIFIC 136 36,172 149 39,899 87 9.3
GRAND TOTAL 645,494
TO INDONESIA
INDONESIA GROWTH
DESTINATION REGION AP zuze % —
FREQUENCY/ | soyrpyee FREQUENOY/ | sopronenc o WEEK
SOUTH EAST ASIA 1,275 250,718 1,258 241,565 1.4 3.8
NORTH EAST ASIA 333 79,299 ‘ 250 60,873 332 303
SOUTH ASIA 3 7.277 26 4,998 26.9 45.6
CENTRAL ASIA 1 246 ‘ 1 270 0.0 89
MIDDLE EAST 163 61,683 160 62,95[. 1.9 -2.0
EUROPE 32 10,406 ‘ 28 9,151 14.3 13.7
AFRICA 1 309 2 618 -50.0 -50.0
NORTH AMERICA . . ‘ ) . ) )
SOUTHWEST PACIFIC 273 58,152 266 54,768 2.6 62
GRAND TOTAL 2,111 468,090 1,991 435,197 6.0 7.6

Source: Malaysia Airports Holdings Berhad (MAHB)
. 22 MALAYSIA TOURISM STATISTICS IN BRIEF
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Summary of Total International Flights
and Seat Capacity 2024/2023

TO SINGAPORE

DESTINATION REGION

% SEATS/

SOUTH EAST ASIA

NORTH EAST ASIA

SOUTH ASIA

CENTRAL ASIA

MIDDLE EAST

EUROPE

AFRICA

NORTH AMERICA

SOUTHWEST PACIFIC

GRAND TOTAL

SINGAPORE GROWTH
2024 2023 %
FREQUENCY, FREQUENCY, EREQUENCY

WEEK / SEATS/WEEK WEEK / SEATS/WEEK WEEK RYEEK
1,647 336,183 1,548 314,386 6.4

913 235,443 744 201,376 22.7

375 85,579 348 78,673 7.8

77 27,530 67 23,564 14.9

201 63,717 194 58,672 3.6

21 5,467 18 4,751 16.7

80 19,111 72 16,494 141

306 92,620 286 88,331 7.0

865

786,247

6.9

16.9

8.8

16.8

8.6

15.1

4.9

TO THAILAND

DESTINATION REGION

SOUTH EAST ASIA

NORTH EAST ASIA

SOUTH ASIA

CENTRAL ASIA

MIDDLE EAST

EUROPE

AFRICA

NORTH AMERICA

SOUTHWEST PACIFIC

GRAND TOTAL

FREQUENCY/
WEEK

1,453

1,969

47

51

276

358

THAILAND

SEATS/WEEK

276,736

418,450

93177

1,473

90,463

1,791

4,546

1,490

22,853

1,030,979

FREQUENCY/
WEEK

1,286

1,457

354

24

245

282

SEATS/WEEK

243,102

327,218

70,828

4,601

80,253

90,247

3,670

1,192

13,559

834,670

%

FREQUENCY/
WEEK

13.0

35.1

331

12.5

12.7

27.0

7.

25.0

7.4

% SEATS/
WEEK

31.6

149.4

12.7

23.9

25.0

68.5

Source: Malaysia Airports Holdings Berhad (MAHB)
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Terminologies

A visitor is a traveller taking a trip to a main destination outside his/her usual
environment, for less than a year, for any main purpose (business, leisure or
other personal purpose) other than to be employed by a resident entity in the
country or place visited.

Tourist (or Overnight Visitor)

A visitor (inbound) is classified as a tourist (or overnight visitor), if his/her trip
includes an overnight stay.

Excursionist (or Same-Day Visitor)

A visitor (inbound) is classified as a same-day visitor (or excursionist) if his/her
trip does not include an overnight stay.

Tourist + Excursionist = Visitor

Formulas

Average Per Capita

Expenditure per person pertrip = Total Visitor Expenditure

Number of Visitors

Average Per Diem

Expenditure per person pertrip = Average Per Capita
Average Length of Stay

Average Length of Stay

Average duration of stay pertrip = Actual Duration of Stay

Total Number of Arrivals

Average Hotel Occupancy Rate

AOR of Hotel = Total Room Nights Sold
X100

Total No. of Room x
No. of Days for the month

. 24 MALAYSIA TOURISM STATISTICS IN BRIEF
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Methodology

VISITOR ARRIVALS

Source: Immigration Department of Malaysia
DEPARTING VISITOR SURVEY

Face-to-face interviews were conducted with 50,000 international tourists as
they were departing from:

e Kuala Lumpur International Airport, Sepang

e Kuala Lumpur International Airport 2, Sepang
e Bayan Lepas International Airport, Penang

e Langkawi International Airport, Kedah

e Kuching International Airport, Sarawak

e Kota Kinabalu International Airport, Sabah

e Bangunan Sultan Iskandar, Johor

e Terminal Bas Kuching Sentral

e Pagoh Rest Area, North South Highway, Johor
e Sg. Tujuh Immigration Complex, Miri, Sarawak
e |CQS Melaka

e Port of Stulang Laut, Johor

e Labuan Jetty, Labuan

Disproportionate random sampling was employed: i.e. respondents were se-
lected based on country of nationality and mode of transport. Smaller markets
were sampled disproportionately higher for more reliable and accurate cross
tabulations. In view of the disproportionate random sample, the survey data was
weighted.

HOTEL SURVEY

The stratified multi-stage sampling method in the hotel survey was employed to
ensure a representative selection by dividing the population (hotels and serviced
apartments) into strata based on state, locality and hotel star rating before
conducting random sampling within each stratum. Hotels with at least 10 rooms
were included as the sample.
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Abbreviation

Mil. - Million

RM - Ringgit Malaysia

AOR - Average Occupancy Rate

LTA - Lapangan Terbang Antarabangsa
IMM - Immigration Malaysia
Appreciation
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Ministry of Tourism, Arts and Culture, Malaysia (MOTAC)
Ministry of Finance, Malaysia

Ministry of Economy, Malaysia

Bank Negara Malaysia

Department of Statistics, Malaysia

Immigration Department of Malaysia

Royal Malaysian Customs Department

Malaysia Airports Holdings Berhad (MAHB]

Malaysian Association of Hotels (MAH)

Malaysia Budget Hotel Association (MyBHA]
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Useful Websites

Air Asia
Association of Private Hospitals of Malaysia
Bank Negara Malaysia

Association of Bumiputera Tourism Operators of Malaysia

Department of Statistics, Malaysia
Immigration Department of Malaysia
Malaysia Airlines

Malaysia Airports Holdings Berhad

Malaysia Association of Hotels

Malaysia Association of Hotel Owners
Malaysia Association of Tour & Travel Agents
Malaysia Budget Hotel Association

Malaysia Healthcare Travel Council
Malaysia Inbound Tourism Association
Malaysia Tourist Guide Council

Ministry of Tourism, Arts and Culture
Valuation and Property Services Department
Minsitry of Education

World Tourism Organisation

Tourism Malaysia_

www.airasia.com
www.hospitals-malaysia.org
www.bnm.gov.my
www.bumitra.com.my
www.dosm.gov.my
www.imi.gov.my
www.malaysiaairlines.com
www.malaysiaairports.com.my
www.hotels.org.my
www.maho.org.my
www.matta.org.my
www.mybha.org
www.mhtc.prg.my
www.mitaevent.com
www.mtgc.com.my
www.motac.gov.my
www.jpph.gov.my
WWW.moe.gov.my
www.unwto.org
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Mount Kinabalu, Sabah



Notes
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